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WHY YOU'RE HERE

You've been invited to join a digital campaign
coalition. You may be wondering:

What is a digital campaign?
What does joining actually involve?
What's the benefit for my organisation?

This short overview answers those questions.
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WHAT DIGITAL CAMPAIGNS CAN DO

Digital campaigns help to:
e  Amplify campaign demands, stories and research
e & Mobilise people to take concrete action
e X Support fundraising for campaigns and organisations
¢ %" Build supporter community and shared power
e ‘= Make complex policy issues accessible and relatable

Well-run digital campaigns are:
® Fast, measurable, scalable, and responsive
® Able to convert attention into real pressure on decision-makers
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WHAT'S IN IT FOR YOUR ORGANISATION?

Using digital tools to mobilise people for real-world change

Key benefits of joining a coalition campaign
* (» Expanded reach and new audiences
e [ Higher mobilisation numbers and visibility
e @ Shared intelligence and expertise
®  Shared tools, technical capacity and resources
e %" Collaboration across different strengths and geographies

Every organisation — large or small — brings value.
Every campaign benefits from more and varied partners.
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SHARED TOOLS: WHY USE PROCA?

A platform built specifically for coalition campaigns
e Multilingual (50+ languages)
® Flexible pricing and partner-friendly model
® Fast technical support
® Reliable shared action counter (no duplicate counting)
® Designed to enable distributed partnerships
® Each partner keeps full control over their data & branding

Pooling tools and resources for development allows coalitions to
run more ambitious campaigns together.
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YOUR CAMPAIGN WIDGET

Each partner gets their own east-to-set-up campaign widget

The widget includes:
® A supporter action form (petition, email, etc.)
® A built-in sharing tool to grow mobilisation

Benefits:
® EFasy to embed (like a YouTube video)
® Customisable branding, language and messaging
® All actions count toward a shared campaign total
® You keep full control of your supporter data
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#PAYYOURWORKERS

Tell Nike: It’s time to Pay Your
Workers

TO: Nike

Pay employees at Violet Apparel and Hong
Seng Knitting their lost wages and severance

143,182 have signed. Let's go to 200,000

First name *

Last name

Postcode

Country *

M Philippines

Comment

stPay It p
@ ‘es, | want Clean Clothes Campaign to keep
me informed via email

4 & )
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thly with your website's look & feel, so it will
campaign. Here are just a few examples.

GET INVOLVED

Get Involved

Together, we can make Europe a safer, healthier place for people and
43306 ont signs. Passons 2 50 000 nature. Sign this petition and join our call to demand the end of lead
poisoning. Lead ammunition and fishing weights must no longer pose a

risk to European citizens, environment and wildlife.

CONTRE UN MONDE
GENETIQUEMENT
TRAFIQUE

Prénom * Nom de famille

Courriel *

SIGNEZ! ¥ 19,954 have signed. Let's go to 20,000

EXIGEZ DU GOUVERNEMENT QU'IL
DISE NON A LA DEREGULATION
DES NOUVEAUX OGM

First name * Last name

Country *

RE OUVERTE S :
== Latvia

Postcode
Premier ministre Frangois Bayrou,

b ministre de I'Agriculture Annie Genevard, M



https://www.payyourworkers.org/ramatex
https://mobilisation.pollinis.org/non-aux-ogm/
https://banleadnow.com/

HOW JOINING AS A PARTNER WORKS (STEP BY STEP)

1. Join the dashboard — Receive an invite and create your Proca account
2. Create your widget — Branding, language and settings are up to you
3. Embed on your website — Copy-paste HTML snippet

4. Test before launch — Check supporter and target flow

5. Promote to your audience — Email, social, newsletters, etc.

The lead coalition partner (or campaign coordinator) will usually share with you
all the content you need. That might include website text, demands, social media
content etc. You can then translate and adapt this content to work for you and
your audience.
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COMMON QUESTIONS (SNAPSHQOT)

¢ v CRM integration available

® v GDPR compliant + Data Processing Agreements

*  Donation integrations possible

®  No advanced IT skills required

e I Widget cost depends on campaign setup

e  Existing tools sometimes compatible (case-by-case)

You can find the full Partner Guide and FAQ on our website

Or reach out directly for support via email



https://fixthestatusquo.com/help/for-partners/
mailto:support@fixthestatusquo.org
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THANKS!

REACH YOU WITH QUESTIONS:

SUPPORT@FIXTHESTATUSQUO.ORAG



